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ARIZONA LOT TERY OVERVIEW

ABOUT

At the time of this report’s publication, the Arizona Lottery is celebrating 40 years of serving the 

people, the vibrant cultures, and the unique and iconic wildlife intrinsic to the Grand Canyon state. 

Ever since the Arizona Lottery was established by public initiative and began operations on July 1, 1981, 

its mission has remained the same: to support Arizona programs for the public benefit by maximizing 

net revenue in a responsible manner. The Arizona Lottery augmented that mission in Fiscal Year 2021 

with Gives Back Sponsorships that infused over $400,000 into worthy nonprofit organizations, like the 

Arizona Association of Foster and Adoptive Parents (AZAFAP) and the Central Arizona Shelter System 

(CASS), that are working hard to meet the needs of our most vulnerable citizens in these difficult and 

challenging times. The Arizona Lottery is fully funded through the sale of its products; its beneficiary 

transfers, generated from Lottery sales, fund a variety of vital state programs. Since its inception, 

the agency has returned more than $10.4 billion in prizes to players, generated over $4.6 billion for 

beneficiary programs, and paid nearly $1.2 billion in commissions to retailers.
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The oldest lottery west of the Mississippi, the Arizona Lottery turned 40 at the close of Fiscal Year 2021 

and marked the occasion in record fashion, having generated more than $4.6 billion over the past four 

decades for vital programs and services benefitting Arizonans from across the Grand Canyon State. These 

returns are the result of the hard work and dedication of hundreds of Arizona Lottery employees over the 

years, several of whom have been with the agency 30 or more years. Their longevity is a testimony to our 

shared dedication to the long-term well-being of our community and to the satisfaction that comes with 

working within an organization dedicated to service and integrity.

If success is the meeting and exceeding of the goals we set for ourselves and the expectations others 

set for us, by that definition, the Arizona Lottery succeeded on every level in FY2021, accomplishing 

our perennial mission of raising the maximum amount of revenue for vital state programs and 

services through responsible play. On every front - Sales Transfers to Beneficiaries, and Commissions 

Paid to Retailers - the Arizona Lottery reached dizzying new heights in FY2021 that come at the most 

advantageous time possible for our state.

The numbers speak for themselves:

•	 $1.47 Billion in sales

•	 $287.47 Million in beneficiary transfers

•	 $98.26 Million in retailer commissions

•	 $977.8 Million in prizes for our players

In fact, under Governor Doug Ducey’s Administration, the Arizona Lottery has seen over $5.4 billion in sales 

and almost $1.2 billion in transfers to our beneficiaries.

These are numbers only dreamt of by Arizona Lottery officials just a few short years ago, but they are also 

results that were achieved through hard work, research-driven game development and marketing, and 

dedicated retailers helping their customers (our players) have fun during these difficult times.

The COVID-19 pandemic continued throughout the whole of FY2021, challenging everyone in Arizona, 

including us here at the Lottery. We rose to that challenge, on behalf of all Arizonans, by taking the 

lessons we learned in the record-breaking FY2020 to soar even higher, focusing on the importance of 

community and reaching out to everyone who is working to make a difference.

The Arizona Lottery began FY2021 knowing that it would be challenged to surpass record sales from 

FY2020 that were driven by Lottery’s unique entertainment position during the COVID-19 pandemic. As 

businesses began to rebound, people began enjoying more entertainment choices. The Arizona Lottery 

welcomed these developments and worked to augment them through our support of the Department of 

Health Services’ continuing efforts to protect our state’s residents through education and vaccination. We 



supported Governor Doug Ducey’s messaging combatting COVID-19 and encouraging vaccination, 

while funding Department of Health Services’ advertising and incorporating their messaging at our 

retail video monitors.

It was this return to normalcy, while observing COVID-19 guidelines, that helped our retailers bounce back 

and ticket sales increased along with them. Arizona Lottery marketing strategies focused on community, 

not the hard sell, and that message of us all being in this together resonated with audiences across our 

great state and pushed our performance even higher. As players returned to retailers, we worked hard to 

expand offerings of our Scratchers® and Fast Play™ instant products lines. New games, new promotions, 

increased winner awareness, and outreach to our players and retailers all worked together to make our 

games more exciting, fun, and attractive to play than ever before. The Arizona Lottery also introduced 

new ways to play player favorites, like Quickcard, an in-lane purchase option allowing shoppers to 

purchase Powerball® tickets quickly and easily from store cashiers as they purchase their groceries and 

other merchandise.  Promotions like our Phoenix Raceway Fast Play promotion, Beat the Heat, Hispanic 

Heritage month, Million Dollar Giveaway, Holiday Family, Summer Jackpot and so many others helped 

players think beyond the pandemic and dream of winning again.

As part of our ongoing efforts to support our community, we focused our Gives Back efforts on 

organizations meeting real needs in Arizona.  Our Gives Back Sponsorships totaled $410,000 for Arizona 

charities and nonprofits in FY2021. Through these efforts, we were able to use a $100,000 sponsorship 

to attract another $100,000 in federal matching monies to the Grand Canyon Conservancy’s Desert View 

project to restore the watchtower and the the surrounding area into an intercultural tribal center, where 

visitors will learn about Native American lifeways from the very people who inhabit the Grand Canyon 

today.  We allocated another $100,000 to help the Central Arizona Shelter System (CASS) house elderly 

clients and lift them out of homelessness through Project Haven, an effort combining case workers 

and safe shelter for elderly clients who are especially vulnerable to COVID-19. We funded A New Leaf to 

expand and enhance their programs that are fighting domestic violence and getting these abused men, 

women and children away from their abusers and into safe and secure shelters. We also put thousands of 

infant CPR training kits into the hands of first responders and new parents in Southern Arizona, through 

the American Heart Association, helping to save the lives of prematurely born children.  We invested 

tens of thousands more in the Kingman Area Food Bank, The Centers for Habilitation, a medical school 

scholarship at the University of Arizona College of Medicine-Phoenix, refurbished and new bicycles for 

foster and adopted children, mobility solutions for older Arizonans, and so much more. These Gives Back 

efforts also gave back to Arizona, with almost $1 million dollars in news media coverage that helped to 

tell the Lottery’s story to Arizonans and help players understand the enormous good they are doing for 

the state through their play.

These record-breaking results came, in large part, from our continuing effort to put our players and 

retailers first in everything we do at the Arizona Lottery.  We opened a new office in Tucson which 

includes our first-ever drive-thru window. We celebrated our one-year anniversary in Kingman at our 
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office in the Walmart Supercenter with a Gives Back sponsorship for the local food bank serving 

Northern Arizona.

Our Arizona Lottery retailers showed amazing resilience throughout FY2021, surviving and even 

thriving as they served their customers and helped our players. They truly earned the $96.6 million 

in commissions they were paid in FY2021. Our symbiotic relationship with retailers is a win-win for 

Arizona’s economy, helping them to remain open and even expand, serving their communities and 

maintaining and creating jobs.  

Looking ahead, the Arizona Lottery is poised to bring even more fun and excitement to players with 

the launch of our Quick Draw games, a fast-paced, fun to play line of new games that will be drawn 

20 times every day, giving players so many more chances to play and win! These and other games and 

promotions brought forward by the Arizona Lottery in FY2021 will drive us to new heights in FY2022, 

giving us the opportunity to do even more to support our community by providing new and engaging 

games and gameplay to our players. Beyond that, though, our players are doing now what they’ve been 

doing for the past 40 years: having fun, dreaming big, and helping to make Arizona a better place to 

live, work, and play. We thank them all and we are proud to be a part of that great endeavor.

Gregory R. Edgar

Executive Director, Arizona Lottery



This couple says they’ve been playing the Lottery for 

30 years and are buying a house with their big win!

“YOU CAN WIN TOO!” – SURPRISE
THE PICK®, $1.9 MILLION

DECEMBER, 2020

WINNER
STORIES





LILY GOES TO SCHOOL - COOLIDGE - SANTA’S 

GIFT BAG - $50,000 - OCTOBER, 2020

Domingo says he couldn’t believe his good 

fortune and plans to buy blankets for the 

homeless during the holidays and do some 

work on his house

JEFFREY METCALF - MESA - SCRATCH & MATCH - 

$10,000 - JANUARY, 2021

Jeffrey was thrilled to win, so thrilled that 

he says he’ll buy his wife a jacuzzi!

JIMMIE N. – CHANDLER - BINGO BLOCKBUSTER - 

$50,000 - APRIL, 2021

Jimmie bought a Bingo Blockbuster Scratchers 

ticket in Chandler and says he was shocked 

when he rubbed away the last of the symbols 

and saw that he had won $50,000!

PATRICIA - GOLD CANYON - CA$H BASH 

PROGRESSIVE - $66,381 - OCTOBER, 2020

Patricia says she was shocked when she redeemed 

her coupon for a free Fast Play ticket and won! Patricia 

says she kept wondering if it was real and will use her 

winnings to pay off debt and take an Alaskan cruise.



PETER NALESKI - CHANDLER - THE PICK - 

$2,000 - DECEMBER, 2020

Peter says he was shocked to win 

with his lucky The Pick numbers that 

he plays every week!

HANNAH & BRYAN - SCOTTSDALE – 

CROSSWORD - $10,000 - OCTOBER, 2020        

Brian was shocked and excited to win on his 

very first Scratchers ticket in Arizona. He says he 

will use his winnings to buy land and an RV!

JESSE BUSTILLOS - GLENDALE - ROCK PAPER 

SCISSORS - $50,000 - JANUARY, 2021

Jessie says that, when he revealed the final symbol on his 
Scratchers ticket, he was speechless for a second then it seemed 

like the room got small and he could feel his heart pounding. Jessie 
says  that this came at an especially good time because of bad 

news and this big win was, “a complete 360!”



TICKET FEATURE  | MONOPOLY™

Licensed games represent an ever-popular segment of Scratchers 

games, as many players already know and love the brands, like 

MONOPOLY™ (pictured) and enjoy reliving those magical game 

moments through their Lottery play. These licensed games 

contributed to unprecedented Arizona Lottery Scratchers sales 

success in Fiscal Year 2021, reaching a record $1.1 billion, almost 

31% more than in the previous fiscal year!

The MONOPOLY name and logo, the distinctive design of the game board, the four corner 
squares, the MR. MONOPOLY name and character, as well as each of the distinctive 
elements of the board and playing pieces are trademarks of Hasbro for its property trading 
game and game equipment. © 1935, 2021 Hasbro. All Rights Reserved. Licensed by Hasbro.
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RETAIL PARTNERS

The Arizona Lottery is proud to have a network of more than 3,000 retailers across the state. These 

accessible locations create an exciting experience and lasting relationship for their loyal customers. 

To find the nearest retailer, visit Arizonalottery.com/Where-to-Play

RETAILER COMMISSION & BONUS

As an Arizona Lottery retail partner, every store receives a 6.5 percent commission on all Lottery 

sales, one of the highest commission rates in the country. Retailers also have the opportunity to 

earn an additional 0.5 percent performance incentive, as well as a variety of additional incentives 

through Lottery promotions.

In Fiscal Year 2021, the 
Arizona Lottery paid almost 
$98.3 million in commissions 
to retailers across the state

Players benefit while shopping at an Arizona Lottery retailer, and the retailer benefits 

through increased traffic to their store, selling more products and building lasting relationships 

with their customers. Since its inception, the Arizona Lottery has generated close to $1.2 billion 

in commissions to its retail partners.

In addition, retailers who sell higher-tier prize winning tickets ($1 million or more Powerball® and 

Mega Millions®, The Pick™ jackpot winner, select Scratchers tickets) win bonuses of up to $50,000. 

In FY2021, those bonuses totaled $708,000.

For licensing and licensing renewal information, please contact 

480.921.4486 or visit ArizonaLottery.com/For-Retailers



ARIZONA LOTTERY GIVES BACK

The Arizona Lottery exists to do good in our community, and one way in which the agency 

fulfills that mission is by sponsoring various nonprofit organizations. These organizations are 

all dedicated to supporting the needs of our most vulnerable citizens, growing our economy, 

protecting and preserving our iconic wildlife and landscapes, and to building and maintaining 

our public universities’ facilities and infrastructure. Three examples of these sponsorships from 

FY2021 are the American Heart Association (Tucson Chapter), Fiesta Bowl Charities, and the 

Grand Canyon Conservancy. 

The American Heart Association’s 
(Tucson Chapter) Infant CPR Training Program 

The Arizona Lottery worked with the American 

Heart Association, in Tucson, on a $25,000 

Gives Back sponsorship to provide almost 1,000 

CPR instruction kits to first responders and the 

parents of premature newborns. This was at 

the height of the COVID-19 pandemic and these 

babies are especially vulnerable to this and other 

life-threatening respiratory conditions. 

At the time, Arizona hospitals had to cease 

offering their face-to-face CPR and choking relief training classes to families, and each of these kits 

teaches the core skills of infant CPR and choking relief by providing bilingual (English and Spanish) 

instructional videos and a personal inflatable mini baby CPR manikin that can be used anywhere, 

teaching an entire family these lifesaving skills. 

Fiesta Bowl “Mask-up, Drive-up” and “Wishes for Teachers” events

As Arizonans coped with the upheaval that COVID-19 represented to their daily lives, no            

change was more jarring than that to the public schools and the switch to online learning. As 

schools transitioned back to in-class instruction in the fall of 2021, the Arizona Lottery teamed         

up with the Fiesta Bowl to purchase and distribute 50,000 face masks to educators across 

Arizona through three Arizona Teacher Mask-Up Drive-Up events, and for the Wishes for 

Teachers draft day event. 

During October’s “Arizona Teacher Mask-Up Drive-Up” events, teachers in Phoenix, Flagstaff and 

Tucson were able to drive to a designated school and drive through a festive and exciting event, 

where they could pick up free PPE for their schools and even be randomly chosen to win hundreds 

of dollars to purchase school supplies. Teachers unable to participate, and those from other areas 

of Arizona, could coordinate pick-up and delivery options in bulk.
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During the November “Wishes for Teachers” draft day event, the Arizona Lottery helped present 

$2,500 grants to 200 teachers across the state as part of a program that has awarded $3.2 million 

to nearly 650 Arizona teachers, impacting over 300,000 students at 400 schools.

The Grand Canyon Conservancy’s Desert View Watchtower restoration and Inter-Tribal Cultural Center 

As part of the agency’s efforts to support historic preservation and the heritage of our state’s 

indigenous peoples, The Arizona Lottery supported the Grand Canyon Conservancy (Grand 

Canyon National Park’s official nonprofit partner) in their effort to reimagine the iconic Desert 

View Watchtower site, leveraging a $100,000 Gives Back Sponsorship to secure $100,000 in federal 

matching funds to help transform Desert View into an inter-tribal cultural heritage site.  

Eleven American Indian tribes call the Grand Canyon home and Desert View represents the physical 

and cultural gateway from Grand Canyon National Park to tribal lands that surround it.  Visitors to 

the historic 70’ pueblo-style tower and the adjacent area will have opportunities to learn about past 

and present indigenous life and culture in and around Grand Canyon, interact directly with tribal 

members, listen to their stories, and observe a variety of cultural demonstrations. The tower itself 

offers an amazing interior adorned with historic Native American art and awe-inspiring views of the 

Colorado River turning west, and the Painted Desert extending towards tribal lands.



TICKET FEATURE  | TRIPLE BONUS CROSSWORD &          	
			             $215 MILLION CASH EXPLOSION

Crossword and Bingo style games continued to prove 

popular with players, amounting to almost $290 million 

in sales - over a quarter of all Fiscal Year 2021 Scratchers 

sales! Our new $25 Triple Bonus Crossword game (pictured) 

replaced the long-running $20 Quarter Million Crossword 

game, adding another $25 million in sales! The $20 $215 

Million Cash Explosion game (pictured) represented over 

10% of total Scratchers sales for Fiscal Year 2021.



TICKET FEATURE  |  CELEBRANDO

The Arizona Lottery continued to celebrate the diversity and 

cultures of Arizona through our Instant game tickets. The $5 

Celebrando game (pictured), which featured artwork by famed 

Arizona-based artist Lalo Cota, spotlights the unique and stylized 

imagery of Hispanic art by incorporating visual motifs referencing 

traditional Mexican dress and music, and holidays, like Dia De Los 

Muertos (Day of the Dead)!



PRODUCT INNOVATION

The Arizona Lottery offers players many entertaining games that are aimed at improving their 

experience by exciting their senses, rewarding their play, and introducing new players to the wide 

array of Lottery products. These include:

Arizona Lottery draw games continued to be popular 

with players in FY2021. Total draw game sales for the 

year reached $272,413,626, an increase of 27.9% over 

the previous year. Arizona Lottery players flocked 

to both Mega Millions™ and Powerball® throughout 

FY2021, as rolling jackpots continued to climb into 

the hundreds of millions of dollars multiple times. 

In particular, two rolling jackpots in January, 2021, 

totalling $1.7 billion, drove excitement and sales. 

Over the course of FY2021, Powerball sales totaled 

over $98.9 million, an increase of 36.1% over the 

previous year. Its highest jackpot for the fiscal year 

was $730 million, won on January 20, 2021. Mega 

Millions saw even greater sales growth, totalling 

more than $90.1 million, an increase of 57.6% over 

FY2020. Its highest jackpot for the fiscal year was 

$970 million, won on January 22, 2021. Draw games 

with smaller jackpots and payouts saw slight sales 

declines in FY2021. Triple Twist™ sales totaled almost $18.7 million, down 6.9% from the previous 

year, while Arizona’s own draw game, The Pick™,  saw sales slip 4.2% to just under $27.7 million. 

Fantasy 5™ held steady, with sales off less than 1% from FY2020 while Pick 3™ sales soared for the 

year, totaling close to $17.4 million, an increase of 20.7% over the previous year.

In FY2021, Instant Tab sales rebounded as people came back to VFW halls, and local bars and 

restaurants with the easing of certain COVID-19 pandemic restrictions. Charitable retailers, 

consisting of veterans and fraternal organizations, earn a 20% commission on every sale, helping 

contribute to causes important to them and their community. Approximately 145 charitable 

organizations sold almost $8 million in Instant Tab tickets, an increase of more than 47% over 

FY2020. A total of 111 regular Instant Tab retailers, consisting primarily of bars and restaurants, also 

saw a healthy increase in sales of over $4 million, up almost 53% over FY2020. 

DRAW GAMES

INSTANT TABS
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Scratchers sales exceeded all expectations, reaching 

a record $1.1 billion in FY2021, a 30.81% increase over 

the previous fiscal year! A total of 52 new Scratchers 

games were introduced in FY2021, with the most popular 

continuing to be Crossword and Bingo style games. These 

amounted to almost $290 million in sales and represented 

over a quarter of all FY2021 Scratchers sales. In fact, two 

of the top ten grossing Scratchers games of FY2021 are 

Crossword and Bingo style games, representing seven 

of the top ten games in number of tickets sold. The $20 

$215 Million Cash Explosion game accounted for more 

than 10% of total Scratchers sales for FY2021. Due to 

the popularity of the Crossword line in Arizona, the 

Lottery replaced the long-running $20 Quarter Million 

Crossword game with a new $25 Triple Bonus Crossword 

game. This resulted in an additional $25 million in sales for 

that product line. Other notable introductions in FY2021 

included the $5 Celebrando game which featured artwork 

by Arizona-based artist, Lalo Cota.  

The Arizona Lottery saw big sales gains 

with Fast Play™, introduced in FY2018, which 

combines the best of a draw game and the 

best of an instant-win scratch ticket. Ten new 

games were launched, including the first $20 

progressive ticket. After the launch of the $20 

progressive game, we saw total Fast Play sales 

increase to over $1M. FY2021 Fast Play sales 

totaled $45,132,479, outpacing FY2020 by a 

weekly average of 63%. Since its introduction 

to the Arizona market, the Fast Play category 

has generated more than $100 million in total 

gross sales through June 30, 2021.  

SCRATCHERS®

FAST PLAY TM



MARKETING
ACHIEVEMENTS

The Arizona Lottery Marketing team designed and implemented numerous creative and rewarding 

promotions, online player tools, and marketing campaigns that directly contributed to FY2021’s 

record sales and our returns to beneficiaries.

The Arizona Lottery is recognized throughout the lottery industry as a thought leader and source 

of excellence and integrity. In FY2021, the Arizona Lottery published multiple industry articles and 

blogs, and participated in numerous webinars that have become the new normal in the current 

times. All of these contributed to our ongoing efforts to fulfill our state-mandated mission, while 

at the same time making the Arizona Lottery a more effective and efficient business model for 

others to follow. These efforts were well rewarded in FY2021 as multiple professional lottery and 

marketing organizations and others recognized the excellence that was the Arizona Lottery in 

FY2021, including:

•	 Multiple Rocky Mountain Emmy nominations from the National Academy of Television Arts 

and Sciences. Awards to be announced in Fiscal Year 2022.

•	 Gold, Silver and Bronze ADDYs, presented by American Advertising Federation, for numerous 
commercial and public relations campaigns ranging from television commercials, to billboards, 
to our annual Holiday Charitable Livestream.

•	 2020 Government Experience Awards, State Government Experience, presented by The 
Center for Digital Government for Website and Mobile Advancements to Better Serve Citizens.



These awards honored the Arizona Lottery’s industry-leading efforts to bring originality and 

thought-provoking creative through OH Partners (Arizona Lottery’s advertising agency of record) 

to its advertising campaigns and games.

The Arizona Lottery also excelled at generating Earned Media that added even more to the 

story in FY2021. Earned media, publicity that is not paid advertising, is essential to the Arizona 

Lottery’s efforts to reach out and tell its story to all Arizonans, educating and informing them

about all of the good that the Lottery is doing for them and for our community. In FY2021, the 

Arizona Lottery’s efforts to give back to nonprofit organizations across the state, our news of 

multiple Lottery-funded sponsorships and promotions, and our extensive winner awareness 

messaging garnered almost $5 million in earned media. These efforts supported our paid 

advertising budget and helped Lottery sales soar.



The Arizona Lottery’s Players Club continued to be a valued resource for players across the state. 

Players Club is home to several successful loyalty promotions tied to our draw, Scratchers and Fast 

Play games, including the fan favorite “Million Dollar Giveaway”. During the two-month “Million 

Dollar Giveaway” promotion, 1,000 lucky players each won $500.00, and one person took home a 

cool $1 million (annuity) Grand Prize.

Loyalty promotions offer a unique opportunity for state-wide strategic partnerships that align with 

player interests. The 2020 NASCAR® Championship Promotion encouraged players to enter eligible 

Fast Play tickets for a chance to win up to $10,000 in cash and a NASCAR® VIP Experience during 

Championship weekend at Phoenix Raceway.

Finally, the Arizona Lottery’s partnership with the Arizona Diamondbacks saw continued success, 

even if limited in FY2020 due to attendance restrictions imposed on fans during the COVID-19 

pandemic. The Arizona Lottery sponsors the Diamondbacks 50/50 raffle, where one lucky player 

wins half of the money from raffle sales during every home game, and the other half is donated to 

a Diamondbacks’ beneficiary charity. That has, over the years, resulted in hundreds of thousands of 

dollars for fans and for these charities, some of which are also Arizona Lottery beneficiaries.
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TICKET FEATURE  | FAST PLAYTM MEGA MULTIPLIER

The Arizona Lottery saw big sales gains with Fast Play™,  which 

combines the best of a draw game and the best of an instant-win 

scratch ticket. Ten new games were launched, including the first 

$20 progressive ticket, Mega Multiplier (pictured),driving Fast 

Play sales totaling over $45.1 million, outpacing the previous year 

by a weekly average of 63%. Since its introduction, the Fast Play 

category has generated more than $100 million in total Arizona 

Lottery sales through June 30, 2021!



BENEFICIARY TRANSFERS

State law mandates exactly how Arizona Lottery ticket sales 

directly fund agencies and programs that work to make our 

state a better place to live, work, and play. Lottery transfer 

dollars go to 13 funds, reaching 18 different programs.

FY20 BENEFICIARY TRANSFERS

$195.2 million

$37.9 million

$22.2 million

$11.5 million

$10 million

$4.9 million

      $3.5 million

$1 million

$1 million

$300,000

$250,000

Total Beneficiary Transfers $287.8 million

General Fund

University Bond Fund

Healthy Arizona

Mass Transit (LTAF)

Heritage Fund

Court Appointed Special Advocates (CASA)

Arizona Competes Fund             

Internet Crimes Against Children/
Victims’ Rights Enforcement Fund

Economic Security Homeless Services

Department of Gaming

Tribal College Dual Enrollment Fund
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OUR BENEFICIARIES

UNIVERSITY BOND FUND

Used for the University Capital Improvement Lease-to-Own and Bond (UCI) Fund, these dollars to 

date have provided valuable debt service for more than $652 million in financing. This money has 

allowed the university system to build out critical research and academic expansions while also 

addressing deferred maintenance on older buildings.

HEALTHY ARIZONA

This unique fund, administered by the Department of Health Services, impacts five different 

programs across Arizona that assist individuals and families with health-related needs. The various 

programs that benefit from this fund include Women, Infants and Children (WIC), Arizona Area 

Health Educational Centers, HealthyStart, Pregnancy Prevention, and the Arizona Biomedical 

Research Commission.

LOCAL TRANSPORTATION ASSISTANCE FUND

The Local Transportation Assistance Fund (LTAF) was established in 1981 and is supported by 

the Arizona Lottery. Money from Arizona Lottery ticket sales goes to cities and towns in Maricopa 

County for public transportation. This fund is expanding neighborhood bus routes and light rail 

for everyone, especially older adults, people with disabilities, and low-income residents who are 

most affected by limited transportation options.



HERITAGE FUND

The Heritage Fund is used to protect endangered species, acquire habitat for the benefit of 

sensitive species, provide access to outdoor recreational opportunities, and educate children and 

adults about wildlife. The Heritage Fund is critical to recovering and sustaining Arizona’s unique 

native wildlife and to managing more than 800 species. For 30 years, the fund has contributed to 

significant and nationally-recognized wildlife conservation success stories, including the Bald Eagle 

Nestwatch Program, acquiring 18,000 acres of land for wildlife conservation and public enjoyment, 

the reintroduction of critical species to Arizona, and much more.

COMMERCE AUTHORITY ARIZONA COMPETES FUND

The Arizona Lottery contributes to the Arizona Competes Fund, which awards grants for attracting, 

expanding, or retaining Arizona’s core enterprises. These vital funds also support and advance 

programs for rural businesses, small businesses, and business development projects that enhance 

Arizona’s economic development.

COURT APPOINTED SPECIAL ADVOCATES OF ARIZONA

Court Appointed Special Advocates (CASA) volunteers are everyday people appointed by a judge 

to speak for abused and neglected children in court. CASA trains and supports these qualified and 

compassionate adults to fight for a child’s right to be safe, to be treated with dignity and respect, 

and to learn and grow in the security of a loving family. CASA of Arizona and its volunteers have 

been advocating for abused and neglected children in Arizona for over 30 years and have served 

more than 26,500 children. CASA strives to ensure that society is fulfilling its most fundamental 

obligation to children in need.

7
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HOMELESS SERVICES 

Administered by the Department of Economic Security, the Homeless Services fund is used to 

provide grants to nonprofit organizations for homeless emergency programs, transitional shelters, 

rapid re-housing, and rental assistance. These programs focus on placing Arizona’s homeless in 

permanent housing and advocate for homelessness prevention education across Arizona.

ARIZONA INTERNET CRIMES AGAINST CHILDREN TASK FORCE

The Arizona Internet Crimes Against Children (AZICAC) Task Force helps state and local law 

enforcement agencies develop an effective response to cyber enticement and child pornography 

cases. Funds support forensic and investigative components, training and technical assistance, 

victim services, and community education. The AZICAC Task Force is composed of investigators 

from city, county, state, and federal agencies. Special emphasis is placed on locating, prosecuting, 

and imprisoning people who intentionally exploit children. Led by the Phoenix Police Department’s 

Internet Crimes Against Children Unit, the AZICAC Task Force diligently pushes to fulfill this goal 

with highly trained and professional investigators and cutting edge forensics and technology.

VICTIMS’ RIGHTS ENFORCEMENT FUND

The Victim’s Rights Enforcement Fund, administered by the Department of Public Safety, benefits 

the Arizona Attorney General’s Office of Victim Services. Primary focuses of the fund are providing 

legal representation to enforce the rights of crime victims as counsel of record in criminal cases, as 

well as providing social services to assist crime victims during the course of legal representation.

DIVISION OF PROBLEM GAMBLING

Through the Arizona Department of Gaming, the Division of Problem Gambling provides and 

supports effective problem gambling prevention, treatment, and education programs throughout 

Arizona. The Arizona Lottery helps support a sustainable continuum of services that reduces the 

impact of problem gambling in Arizona. These include the Arizona Gaming Department’s annual 

Problem Gambling Symposium which helps train professionals to identify and treat the issues 

that can lead to irresponsible gaming. The Division of Problem Gambling strives to accomplish its 

mission by being culturally sensitive and responsive to the needs of its partners and those it serves. 

They focus on being professional, collaborative, equitable, and innovative in their solutions to 

address problem gambling.

TRIBAL COLLEGE DUAL ENROLLMENT PROGRAM FUND

Administered by the Department of Education, the Tribal College Dual Enrollment program provides 

choice and access to higher education for Native American high school students. The program gives 

students the opportunity to take a college course for both high school and college credit.



HEALTHY FAMILIES ARIZONA

The Department of Child Safety’s Healthy Families Arizona is a voluntary home visitation 

program that serves pregnant women and families of newborns. Program services are designed 

to strengthen families during the critical first years of a child’s life. Through its efforts to 

support and educate families, the program has shown to reduce incidences of child abuse 

and neglect, provide stability for at-risk families, and has grown a new generation of healthy 

families in the state.
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COMMISSION

The Arizona Lottery’s Board of Commissioners works alongside the Lottery’s leadership 

team to manage the agency. The five members are appointed by the Governor and serve 

for a term of five years. Each commissioner brings their own life and professional experiences 

and expertise to their roles, and each is responsible for a unique aspect crucial to conducting, 

administering and regulating the Arizona Lottery. The Commission also ensures the Lottery 

makes decisions that maximize sales, providing increased funding for important programs 

that serve every corner of our state.

Scratchers® is a registered service mark of the California Lottery.

OUR LEADERSHIP

The people who direct the Arizona Lottery through ongoing strategic planning and continued 

process improvement are guided by its core values: Integrity, Transparency, Teamwork, Customer 

Service, Mutual Respect, Accountability, Innovation, Commitment, and Passion. These are more than 

words: They are a roadmap to continued success, creating a culture of teamwork and professional 

staff development. Abiding by these values has allowed the Lottery to realize incremental sales 

growth and subsequent monetary transfers to fund significant programs across Arizona.

Gregory Edgar
Executive Director

Jeff Weintraub
Chair Represents: 

CPA

Raynie Hosto
Deputy Director: 

Sales

Todd Terrell
Deputy Director: 

Security and 

Regulatory Division

Julie Katsel
Commissioner 

Represents:  

The Public at Large

Sherri Zendri
Deputy Director: 

Legal Services

Chad Wilson
Vice-Chair

Represents: 

Marketing

Chris Rogers
Deputy Director: 

Marketing and 

Products

Trent Crump
Commissioner

Represents: Law 

Enforcement 

Russ Harben
Deputy Director: 

Operations

Debbie Roth 
Commissioner 

Represents: Retail
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4740 E. University Dr.
Phoenix, AZ 85034

ArizonaLottery.com


